GOVT.V.Y.T.PG AUTONOMOUS COLLEGE, DURG
M.COM IIl SEMESTER, 2025-26
SUBJECT-COMMERCE
ASSIGNMENT ACCOUNTING FOR MANAGERIAL DECISION

Jcdeh SIS H Tcdeh YT T AT AT B IHTATgel WRe g1 Tedeh Fehlg & T C (STl
UeaT) &1 ST D (&1 3aT Ua) & |

Part A and B of each question in each unit consist of very short answer type questions. Part C contain
(Short answer type) question. Part D contain (Long answer type) question.

Q.1A

Q18

Q.1C

Q.ID

Q.2A

Q.28

Q.2C

Q.2D

Unit-1
o faavom & 319 =7 #sd g 2 (2)
What do you mean by financial statement?
ggia faRelsor &/ & ? (2)
What is trend analysis?
TSI oI iehad I Gehfcl SAST | (4)
What is the nature of Management Accounting ?
OR
qeieticse faeg faavor #ar & 2
What is Comparative Financial Statement.
YR d@Tehe AT @i 8 fhd R e 827 (12)
How does Management Accounting differs from Financial Accounting?
OR
YR WA & FIg 9ra ST H AEAR T JHASST |

Explain any five Function of Management Accounting.

Unit-lI

oIG@iehel 37AT FAT & ?(2)
What is accounting ratio?
Tehel W1 AT FAT & 2 (2)
What is Gross profit ratio ?
3T TARANOT AT & ? 37edTd fARANOT & AT 3eced 3R WAT § ? (4)
What is Ratio Analysis. What are the objects and limitations of ratio analysis.
OR

fFIfaf@d 9 gigred fecqoh ford:

Write short note on :

1. QMYeT &Hdr 3741 Solvency ratio

2. q’\Gﬁ' fafea o gfawer 4T Return on capital employed ratio
3equre fageiyer & Fgea i faf@w | (12)

Write the importance of ratio analysis.



OR
TASNER 37Tl T g2 SHeT IUTAT F4T I S g2

What is turnover ratio? Why it is calculated.

Unit-lll
Q3A Y YaIg FAT & ? (2)
What is Fund Flow Statement ?
Q3B s A FAT § | (2)
What is Cash Flow Statement .

Q.3C T & IV I I0TAT Hy HT T § ?

How fund from operation is calculated ? (4)
OR

Uhs va1g [FaROT & HiT 9 T ST § |
What are the sources of Cash Flow Statement.

Q.30 &Y yarg faaver 3R 3 facer & 3R Tose fifaw | (12)

Distinguish between Fund Flow Statement and Balance sheet.
OR

Uhs vaig faavor &1 Agea foif@u]

Write the importance of Cash Flow Statement .

Unit-1IV

Q4A aTRoT 2req &1 <IrEdr HIfAT |
Explain the term Variance.
Q4B HH FHAAT TATROT 4T & 2 (2)
What is Lobour Efficiency Variance?
Q4c T v sifaaaoi faaver =1 82 (4)
What is controllable and uncontrollable variance?
OR
A 3cafy AT fawRT FAT § 3ee]or Aftd FHesT 2
What is Material Yield Variance explain by giving example.
Q.4D IR fTATRUT & FAT FROT &2 [AEAR T TASASUI(12)

What is the causes of material varience ? Explain in detail.
OR

H#7 faROT & 1 SRUT 8 [9TdrR O gHssv|

What is the causes of labour varience ? Explain in detail.
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Subject- Research Methodology

e All questions are compulsory.
Unit -1

Q.1A 2ITEr 388y & YR UX MY fohdel TR & gl 82 ATH faf@u| (2)

On the basis of research objectives, how many types of research are there? Write the names.
Q.1B AT & 3THR qaliieieh fafer o fohetal U g1 &2 =1 foif@v| (2)

How many steps of scientific method are there according to P.V. Young? Write their names.

Q.1C ey T g2 ey hr FAATATT faf&@d | (4)

What is Research? Write the characteristics of Research
OR

QTeT Y TafHest FHEIT T AT
Explain the various problems of Research.

Q.1D 2ITeT & 384T d Agced chl SITEIT HITAT| (12)

Describe the objectives and importance of Research.
OR

darfares fafer fr Rawarnt 3R 3uter i sarear fifsv)

Describe the characteristics and uses of scientific method.
Unit - 11

Q2A faUureT eerFaTE? (2)
What is Advertising Research?
Q.2B AU AeT & fafdest IR o 118 [T (2)
Write the names of various types of Marketing Research.

Q2C TauureT ey hr yehfl T &1 o feoaof faf@d| (4)

Write a note on the nature and scope of Marketing Research
OR

TAYUTeT AMET & FAGc I FHASSY |
Explain the importance of Marketing Research.

Q.2D HRJ H Ta9uTeT ey o ST ST quTed R 1(12)

Describe the advantages of Marketing Research in India.
OR

faqurer elver & 3gg e, uishar 3R Ferae aré i sarear ffSw|




Q.3A

Q.3B

Q.3C

Q.3D

Q.4A

Q4B

Describe the objectives, process and organizational chart of Marketing Research.
Unit-ITT

AT IR eI fohdsl TR I giair 82 11 faf@w| (2)

How many types of statistical hypothesis are there? Write their names.
3YehoUalT fehclel TehR i gl 87 adfiehel ahidl gu o faf@el (2)

How many types of hypothesis are there? Write their names according to classification.

IR & AR Tar &1 auid HIfAT| (4)

Describe the various sources of hypothesis.

OR
TRITHT JUTTElT &7 §2 $He 9[0T Ud QIS hl 1T HiTiT|
What is deductive method? Explain its merits and demerits.

IR ST TAATATHT Ud THEITHT T qUIA HITAT| (12)

Describe the characteristics and problems of hypothesis.
OR

gR&eddr o TIRIATNT HifST |9 REeaar o AR 3maraT vd #Aged Fr carear Fifav|

Define hypothesis. Describe its various dimensions and importance.

Unit-IV
quieiTeseh HTaeTT 3ifdehed i fafdteeT faftat sarsv | (2)
Give the various methods of Descriptive Research Design.

ITHT 3ifAhed fohdal JhR & g1 & | 1 faf@T| (2)

How many types of Research Design are there? Write their names.

Q.4 C 37T 31fAeheq T aRETST EITSIT Td e 3fAhed & 3ecedl S Tase HTIATI(4)

Define Research Design and explain the objectives of Research Design.
OR

QT FHTIT T 82 AT FHATAT3T o AR ThRT I TS 1T

What is Research Problem? Explain the various types of Research Problems.

Q4D JHeTaTeT 3ifAehed &t g ST | gHhT FAATATIT T fAfdeet =ROT i g

FfFTI(12)

Define Research Design? Explain the characteristics and various steps of it.
OR

e IHTAT & [T ReT TAaT Ta FAwar3ft T sarear Hifau|

Describe the various sources and characteristics of Research Problem.
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Unit - |

Q1A ot fFsor i gRems 531 (2)
Define marketing mix.
Q18 'AUUT yeEr @ #2 (2)
What is marketing management?
Q.1C fOUurer &T urfieT 3EUROT Ug Adie IGUROT & 3R adsd| (4)

Distinguish the old and new concept of marketing.
OR

"o Ao & 3maR 1" sarear i)
"Exchange is the basis of marketing”. Comment.

Q.10 a9 & aRea Ao va fauure @ gepfa Ta & 1 FASSY| (12)

Define marketing and explain the nature and scope of marketing.
OR

fauurer faaiereT & a1 3eced &7 sadr ufshar &I Afavdr dAssY |

What are the objectives of marketing planning? Discuss its process in detail.

Unit -l
Q.2A SR 37GEAT T g2 (2)
What is marketing positioning?
Q.2B 3YHIFAIT & HIS &l ThR TdST|(2)
State any two types of consumer.

Q.2C AUUTA & 'R IdIaoT & gcahl Pl [IAST(4)

Enumerate the components of "Task environment" of marketing.
OR

TISATCHS T TR T ATFIIT T IR H 3y Tose HfST|

Distinguish between organizational buying behaviour and individual buying behaviour.
Q.2D SR AHfFaRor & a1 3T §? 5% oAl UF HaeTS dedl Hl 3cold

FITSA| (12)




Q.3A

Q.3B

Q.3C

Q.3D

Q.4A

Q48

Q4cC

What is meant by market segmentation? State its Advantages and Essentials.
OR

3UNFAT TdeR T FAT dIcqT &2 3UMFar il =T Aot gfshar 1 goia
ENIE R

What do you mean by consumer behaviour? Describe the consumer buying decision

process.

Unit - 11l
¢SATS T &2 (2)
What is 'Trademark'?
"o’ FAT g2 (2)
What is 'Patent'?

3cure A0l & T 3R g2 3cUle Heth vHw AT S qaT A awEssd| (4)

What is meant by product decisions? Explain in brief the main product decisions.
OR

'ICATE, Siided Teh' FAT §? 3cUIG Siidel dsh I ATAT3T I FHSSY |

What is ‘Product Life Cycle’? Explain the stages of product life cycle.

YT &ar g2 Yhfoer & st & Tuse Hifed gar 378 S & 39T deat
Fr Y aagar Hifawl (12)

What is Packaging? Explain the functions of Packaging and also discuss the essentials of a
good Package.
OR

'STUS' T §? I8 ¢3HT & fhg YR @1 87 3% 3= 918 & 3719T& decal ar
T e

What is 'Brand'? How does it differ from 'Trademark'? Discuss the essentials of a good
brand.
Unit-1IV
AT ¥ AT AT AT 572 (2)
What do you mean by 'Price'?
QaT3T &1 deN AT 87 (2)
What is marketing of services?

AT o Hed forefor fafer &7 fad=er Hifai4)



Q4D

Discuss the marginal cost pricing method.
OR

e 8T SoIR &1 IIT Hd GHT bl ITar &l &I H T@AT A1igd?

What factors should be considered while choosing a foreign target market?

o TAUROT & 37 3egeat #7 faawer IS St 3myfas fauoreT geer gart Q@
I ST Iohd 82 (12)

Discuss the pricing objectives which can be fulfilled by modern marketing management.
OR

JuureT & grAToe 3R & Tuse HfoT gar [Juvra & gfas T3
Fr fagTar Hife|

Explain the social justification of marketing and discuss the social criticism of marketing.




A)

B)

(€)

(D)

(A)

(B)

(€)
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SHIS - 1/Unit -I

"YU 3T o ¥ H e s i FHor 8" Tase hifSw 22

"Management is the art of getting things done through people." Explain.

heRer faedell TR &I, AT Y T Seleh FAT gl AT g ? 2

Why Frederick Winslow Taylor has been called "The Father of Scientific Management"?

US & faehd H cgagRard! faeiel [uRYURT & ANIEH &l Hedin Hiad| 4

Assess the contribution of Behavioural Science theory in the evolution of management.
OR/(37YdT)

fAvT fRcwued faaRyuRT & FHAsET |

Explain the decision theory school.

U T JrETAhdr [AaRaRT 47 §? 38 3T 3R yrdReedr Far § 2 12

What is the contingency theory of management? What are its meaning of contingency .
OR/(37Ydr)

gateh hiel g7 [Hdr wriele 3ushdA H 38& ¢an fohed i ot fsurfed st

$r 379ew H FATAT §?

Who is a manager? Discuss the various functions that he is commonly expected to

Perform in running his enterprise.

SH1S- 11/ Unit I

Gt H & ¥ A fAdee 21 822

What is directing as a Managerial Function?

TIST HhI FTUROT H AAT TFeY [GaRURT & PTG HI TdT Hifow ? 2
Discuss the contribution of the human relations school to the concept of organisation.

TTOPRIAT T HRIIUT T 38T YT dahalieh gl feoaoly fifaw| 4

Delegation of authority is a good management technique. Comment.
OR/(3Tan)

fATTOT 3GIROT & FT A Yo FIAT YOTell hr fad=ar Hifarw |




(D)

(A)

(B)

(€)

(D)

(A)

(B)

Disucuss M.L.S as a control tool.

"HHFAT Yo T IR " | fad=er fifae | 12

“Coordination is the essence of Management”. Discuss.

OR/(3721aT)
"SIl 3P ¢@eTT ¢, 3R Agezor i e@ar g1t feoaolt ey |

"Planning is looking ahead, and Control is looking back." Comment.

$&1S- 11l/Unit -l
HTAYTOT AT 822
What is motivation?
IEH T FednN fauRURT & Fave ffaw] 2
Explain Vroom's expectancy theory of motivation.
TAIOT T AT [SaRURT 37 82 4
What is the equity theory of motivation?

OR/(372raT)
HIEST ST ATl - hAGeUdN [TIRURT & faawsr S|

Discuss 'Maslow’s Need Hierarchy Theory of motivation.

"TRILT THATT FHIA AT &1 Hebell & 56 HUA & Heol A fachy 3R
o HfAUROm3 $r faa=er Hifew 112

There cannot be the exclusive source of motivation" Disuss the financial and non

financial inventires in context to this statement.
ORY/(3r2aT)

HTFVROT & ARG 3R geladl & Betied! H Jolellcds AR AT | giaer
Rcuia &1 e fra 3TUR W AT J1dr g2

Compare and contrast the Maslow and Herzberg theories of motivation. On what
grounds has the Herzberg theory been criticized ?

HIS -IV/Unit-IV

"Aided IRFFUCHS 1" Fuse fqfqw] 2
“Leadership is situational”. Discuss.

fhser & WA Aidca IfAET @l Tase HIfFT| 2



(€)

(D)

Explain Fiedler's contingency model of Leadership.

Adca & yauh s 3une Fove fifawl Bs 7 geffa _ffe / aqea
Aforat & & et A FaTfw gorrdr &1 &4t 24

Explain the managerial grid approach to leadership. Which of the various leadership
styles in the grid is considered to be most effective? Why?

OR/(372rT)
T e AQATAS AdT H FAT 0T gl AMGT?

What should be the qualities of a good business leader?

fehY 1 sicjed JoTrell 1-4 &l fadesr RAT| e o g8 @ foraehl gehrerd
& 3R = 2 12

Discuss Likert's System 1-4 approach to leadership. Which of these leadership styles is
advocated by Likert? Why?

OR/(372rT)
Adcd ¥ 39 T FHASA §? 3T TafdesT AT &1 aoie Hfw |

What do you understand by leadership? Describe its different styles.
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MAX. MARKS-80

Tcdeh Sehls H Ycdeh YT o 19T A 3R B & 311l o 31 02eT & | Tedeh $ehrs o 31197 C H o 3T
TRaT § T $119T D & el 3a1 U &

Part A and B of each question in each unit consist of very short answer type questions. Part C contain
Short answer type question. Part D contain Long answer type question.

UNIT-I

Q.1 A FTHAT fAIHA I 'Igel 31T Tgel ST Ty il [FIFO] T 82 )
What is First In First Out method [FIFO] of material issue?
Q.1 B NI & 9@ el el o =1 faf@ | ()
Name the three major elements of cost.
Q.1 C YcT&T U4 37YcTeT I H 3ed adsv| 4)
Distinguish between Direct material and Indirect material.

OR (314
HRUTAT ATITd H FAT 37T 8§72 Ueh 3&T8L0T H THSSY |

What is meant by Factory cost? Explain with an example.

Q.1 D o7 faaRor A1t X & Heaety folv a1 8, 7RG erd 3ie fafer o 357dR TR ol Tl
TATST— (12)

The following particulars have been extracted in respect of material X prepares Store Ledger Account
under Weighted Average method:

grfcaar Receipts
ST 01 S 500 SIS X 24 Ui 318 | January 01 Purchased 500 units @ 4 per unit.
STTaRT 04 5 100 3hTS &X T 4.20 YT TS | January 04 Purchased 100 units @ 4.20P/U
STTaRT 10 S5 50 SHTS &3 X 4.25 T 3PS | January 10 Purchased 50 units @ 4.25 P/U
STTaRT 13 3 800 3hTS &X T 4.30 YT TS |January 13 Purchased 800 units @ 4.30 P/U
freTHeT Issued
SR 05 3T 400 3FTS | January 05 Issued 400 units.
SoTaY 11 feTHT 50 SH1S | January 11 Issued 50 units.
STTaRY 15 fAITHT 900 SHTS | January 15 Issued 900 units.

OR (372r@n)
ST SI@iehe] T 7Y UG 3¢62T Sd18Y | AT ol@iche] U4 fadiIT ol@iehsT H 37 THSSY |

Explain the meaning and objectives of Cost Accounting Distinguish between Cost Accounting and
Financial Accounting.

Unit - 1T



Q.2 A TTEHAT AT 82 )
What is overtime ?
Q.2 B 3T9cT8T A FAT &2 )
What is Indirect Wages?
Q.2 C Ueh 3BT HIGI 33TclTeT YOTTEl oh TR T&T0T FAT 82 4)
What are essential features of a good wages payment system?
OR (31yan)
CoR AeTcH HRATTHR (Aecrderd P #1T) & AreTall 4T 82 HAHATST |
What is Taylor Differential Piece Work Rate Method? Explain.
Q.2 D ¥IRTd JI@f &aRT fE@TT T S1sT aUT faeiie ofl GaRT fG@TT 31 aréT # 37ecX & ShRUIT hl

ddrsU | Discuss the causes of difference between Costing Profit and Financial Profit.
(12)

OR (372@n)
AFATIRT T9aIoT ¥ 19T T9a0T 9T UG oITH-gTfe WIdT JT AT faawor IR IS -

From the following particulars prepare a statement of cost, profit and loss account and a reconciliation
statement:

FTA( Rs.)
fasha (25,000 3$I'é'<’ﬁ) Sales (25000 units) 8,00,000
TgFd TTHA  Materials used 3,00,000
et ?FIGE:& Direct wages 1,00,000
SRUIAT ST Factory expenses 1,20,000
AT I Office expenses 20,000
fasha Ta TAROT ST Selling and distribution expenses 80,000
I o187 (T g&ceh) Net profit (financial books) 1,80,000

AT 3c9Ta 20,000 SH15AT (Normal output: 20,000 units)
T &I ‘;Ifﬁ : Nature of expenses :

FRETAT 3GRSTT : %.90,000 FFUR Factory expenses: Rs. 90,000 fixed
P 3URETT : & ‘C‘I'\Usf &R Office overhead : All fixed
faha eI : %.30,000 FEAX Selling expenses : Rs. 30,000 fixed



UNIT-III
Q.3 A 39IcUIG T g 2 (2)
What are by-products?
Q.3 B &1 @IdT H §EAITd ATHT FaT 82 )
What is material in hand in Contract Accounts?
Q.3 C oIT8T Uq fashy Hed Y ITUTAT hITAT Calculate profit and sales price (4)

ST T18000 (Cost rs. 18000)

Tashar e o 18T &l 9fAaerd 10% (10% profit on sales)

OR (31dr)

3TYHTOTT &1 ST IUTAT GHSTST |
Explain the calculation of work uncertified.

Q.3 D o1 =T ST TEAT 123 @ HFSTEA & | T§ Aol §2 o ShTeTcl § ST et Arec g1 1T

g, 3T "SR WIAT TUT 'SHIGIAT WIT T 'SHIGTAT WIAT TATS - (12)

FIA(Rs.)
et AT 20,250
YcIaT aIRATAS 15,500
o faafaa 10,500
el 3SR 2,400
T TY

T hT THUT 2,300
ITeleh T ITRAAS 3,000

3T Y&l sqa

5,300

2,650

ST FHed 90,000 T. AT Seh o QT Bl 3 13 HCATE [T | 31T & 3o H wiierd 14 ol 3Rt aar
T T H{ed HALT: 200 . TF 3000 F. AT | 20% FTH ATol el o T 16,000 &. HeZ T Tellue 8
iteTaT I | e T Hed 20,000 &, AT TUT 3H W 15% Fictay Sl &I Heh G TS hiell AT | FRATHT
T FRATT AT & TR HRETAT ARTT U 10% ATIETA HLaAT § |

The following information is related to contract no. 123. You are required to prepare the Contract Account
and the Contractee's Account, assuming that the amount due from the contractee was duly received.

Rs.
Direct materials 20,250

Direct wages 15,500



Stores issued 10,500
Loose tools 2,400
Tractor expenses :

Running Material - Rs. 2300
Wages of Drivers - Rs. 3000 5,300

Other direct charges 2,650

The contract price was Rs. 90,000 and the contract took 13 weeks in its completion. The values of loose
tools and stores returned at the end of the period were Rs. 200 and Rs. 3,000 respectively. The plant was
also returned at a value of Rs. 16,000 after charging depreciation at 20%. The value of tractor was Rs.
20,000 and the depreciation was to be charged to the contract@ 15% per annum. The administration and
office expenses are to be provided at 10% on works cost.

OR (37¥an)
Stcfer 3T TATAES o Tohell a&] T 8,000 SRISTT T ScUTee hiet Sl JHe]aetl fohaT TUT foie=T e
39cTeY -
Betul Ganj Limited has undertaken a contract for the manufacture of 8,000 units and the following
information have been obtained:

JIHIAT AT 2 24 9f 3PS | Material cost T 24 per unit.
'HGI?@T 320 9T 8IS | Wages T 20 per unit.

T 7T 2 70 9T 1S | Selling Price % 70 per unit.
3URETT YR & QA &- The overhead charges consist of:
(A) BT o937 2 24,000 (A) Fixed expenses 324,000

(B) aRadeTeNeT I3 % 14,400 (B) Variable expenses 2 14,400

(C) 3cTIRadTiTeT 37 (60% FEUR) 29,600
C) Semi-variable expenses [of which 60% is fixed] 39,600
STl ShTS TITST ST ITUTAT HITSTT [T SehTS wITeT T g1, ATe; 10,000 SHTSAT fATaTcT hr ST & | el

e 3uReaw 3raRafdd wEar gl

Calculate the profit per unit what would be the profit per unit if the number of articles produced are
10,000 units. The total fixed overhead charges remain unchanged.

UNIT-IV
Q.4 A GI&T W AT 7T 87 )
What is Margin of safety ?
Q.4 B 18T HTAT 3]UT FATE )
What is profit volume ratio .
Q.4 C frafafed & arfaae faeg 393 1 Aia Fifore- (4)

Calculate the Break Even Point from the Following:
e HeI Y20 gfa $T=FI'§ Selling Price X 20 per unit

IRacTTIT AT T 12 9T ShTS Variable Cost X 12 per unit



T ST 2 25,000 Fixed Cost 225,000

3cqtfed Ua fashrd gehrsat 10,000 EEFIé' Units produced and sold 10,000 units.
OR (31yan)

THEY 9T & 3662 I GHSSY |

Explain the objectives of uniform costing.

Q.4 D %1 373 O ursde feifacs & geafcua g :- The following data relate to Priya Pvt. Ltd.:

(12)
FTA (Rs.)
fashaT (20,000 SHISAT, 20 F. UTY SHIS) Sales (20,000 units @Rs. 20 4, 00,000
gRadeTeflel eI Variable expenses 3,20,000
37eETeT Contribution 80,000
&R eI Fixed expenses 60,000
ST Profit 20,000

FTd ShIfSTT :- Find out :

31) AT ATH-AAT g1l 3662 & fw Fohcell Toshr (SISt dam Hed #) gistr = |

a) What sales (in unit and in value) are needed to achieve the objective of 'No profit - No loss’?

) afe gA-faese feig 12,000 SHISAT IR 1A &1 &t Tashar 7o Ui Sehrs T gl =g T |

b) What should be the selling price per unit if breakeven point is brought down to 12,000 units?

) Toheleil Sehrsal Seit S o TaIehT IR 10% YGET oITeT 8T 2

¢) How many units must be sold to earn a net profit of 10% on sales?

OR (372ran)
AT T [afer & 319 3T FHSTA §2 FaT Ia AR & T3 & 9 H 90T 39A1fardr
HASST |

What do you understand by Marginal Costing? State its usefulness as a tool for Corporate Management
decisions.




